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URBAN MATTERS by MINI

URBAN MATTERS by MINI is a content IP that curates and creates
design solutions around urban living. The logo was inspired by a dialog
box, and can be used in an open way — to highlight quotes, important

issues or images — a symbolic invitation for the creative class to join

the conversation.
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CREATIVE

Celebrate and caopture
the epic moments
arcund you

EMOTIONAL

Encourage you to experience
the thrill and joy that comes
from the unknown.

CULTURAL

Embroce the cultures you
discover and connect with, either
in your backyard or travels

PHYSICAL

Enable you to discover
the world and push yourse'f
in any condition

NEVER STOP EXPLORING
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